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Housekeeping

We are recording this webinar and can provide everyone with recording and 
slides as well as content calendar. 

Please ask questions in in Q&A and comes in chat! I will attempt to ask them along 
the way, but may have to wait until end of presentation. 

Please share your business type and what your biggest marketing challenge is right 
now! Also please let me know if you are B2C or B2B!





SCORE offers:

– Confidential Face-to-Face, email  and video mentoring with 
volunteer mentors who have backgrounds in a variety of 
business disciplines including finance, marketing, sales, 
management, business planning and manufacturing. 

– Workshops like this one –geared to meet the needs of our 
clients

– And, both a local and National website with webinars, online 
training, blogs and templates to meet every stage of your 
business growth.



Hosted By:

Sant Barbara: 
https://santabarbara.score.org/
National:https://www.score.org/

Workshops, Mentors, Resources for small business owners at any stage of your business

https://santabarbara.score.org/
https://www.score.org/
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Listen to Ben Franklin…



This is how
many companies
do marketing..do

you??



Is this your marketing plan?!
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Social Media 
Let’s Look At The Stats!



In 2022:

Gen Z=10-25
Gen Y= 26–41
Gen X= 42–57
Baby Boomer = 58-67
Silent = 68+





















How often should I post per day?

Bare minimum: 3 times a week. Optimal: once or twice a day.
Avoid: Sharing a bunch of posts in quick succession, or disappearing for weeks at a time.

Hubspot found that pages under 10,000 fans experienced a 50% drop in 
engagement per post if they posted more than once per day.

http://blog.hubspot.com/marketing/facebook-post-frequency-benchmarks
















POSTS



Carousel



Instragram Reels

Don’t recycle content from TikTok or other 3rd party apps. Instagram may now not show it!





Popular Shared Content Types on Instagram

Human Faces Food

Animals

Photos showing faces get 38% more 
likes than photos without faces

https://www.news.gatech.edu/2014/03/20/face-it-instagram-pictures-faces-are-more-popular


Video

Historical

Inspirational Quotes



User Generated

Behind The Scenes



Real Time Trends

Landscapes and Scenery

Also:
The color blue gets 
more engagement!



How many Hashtags

• Up To 30 hashtags posts
• Up to 10 for stories: 1 sticker or 3 in text box
• Up To 30 for IGTV



#dogsofinstagram (260.3M posts)
#일상 (255.8M posts)
#cat (253.6M posts)
#drawing (250M posts)
#sky (248.5M posts)
#followforfollow (245.3M posts)
#f4f (243.8M posts)
#l4l (241M posts)
#hair (233.4M posts)
#flowers (229.9M posts)
#followforfollowback (227.8M 
posts)
#funny (227.4M posts)
#gym (222.4M posts)
#moda (221.7M posts)
#photographer (219.4M posts)
#likeforfollow (218.4M posts)
#tagsforlikes (218.4M posts)
#wedding (218.2M posts)
#bestoftheday (215.2M posts)
#baby (214.1M posts)
#memes (213.8M posts)
#inspiration (213.4M posts)
#instafood (211.2M posts)
#vsco (205.9M posts)
#foodie (203.6M posts)
#vscocam (203M posts)
#instapic (200.3M posts)

#follow (675.8M posts)
#love (2.1B posts)
#instagood (1.5B posts)
#fashion (1B posts)
#photooftheday (972.4M posts)
#art (863.8M posts)
#photography (836.6M posts)
#instagram (785.2M posts)
#beautiful (779.7M posts)
#picoftheday (682.5M posts)
#nature (681.5M posts)
#happy (661.6M posts)
#cute (651.7M posts)
#travel (600.4M posts)
#style (595.3M posts)
#followme (587.5M posts)
#tbt (584.4M posts)
#instadaily (570.8M posts)
#repost (550.7M posts)
#like4like (536.3M posts)
#summer (521.1M posts)
#beauty (482.8M posts)
#fitness (476.7M posts)
#food (467.4M posts)
#selfie (460.7M posts)
#me (459.9M posts)
#instalike (454.5M posts)
#girl (441.6M posts)
#friends (429.7M posts)

#fun (427.5M posts)
#photo (427.4M posts)
#smile (421.7M posts)
#family (405.5M posts)
#life (402.2M posts)
#music (390.3M posts)
#ootd (388M posts)
#makeup (361.4M posts)
#likeforlike (358.1M posts)
#likeforlikes (335.4M posts)
#model (328.7M posts)
#dog (325.8M posts)
#design (302.1M posts)
#follow4follow (300.1M posts)
#amazing (299.1M posts)
#lifestyle (297.2M posts)
#motivation (297.1M posts)
#sunset (295.1M posts)
#igers (294.3M posts)
#explore (290.4M posts)
#handmade (290.2M posts)
#nofilter (285.7M posts)
#beach (279.2M posts)
#foodporn (275.4M posts)
#instamood (266.3M posts)
#sun (264.6M posts)
#artist (262.7M posts)

#girls (200.2M posts)
#workout (194.2M posts)
#pretty (189.3M posts)
#yummy (184.3M posts)
#home (183.8M posts)
#fit (182.8M posts)
#party (180.5M posts)
#lol (180.1M posts)
#healthy (179.6M posts)
#naturephotography (179.6M posts)
#nails (178.9M posts)
#illustration (178.3M posts)
#landscape (175.7M posts)
#blackandwhite (175.1M posts)
#catsofinstagram (173.6M posts)
#cool (172.9M posts)
#puppy (172M posts)
#night (135.4M posts)
#catsofinstagram (133.2M posts)
#nails (132.9M posts)
#tattoo (132.4M posts)
#happiness (132.1M posts)
#instafashion (132.0M posts)
#work (130.6M posts)
#architecture (128.9M posts)
#japan (128.5M posts)
#weekend (127.5M posts)

Best Instagram Hashtags



The Different Types of Instagram Hashtags

#1: Community Hashtags

Community hashtags are hashtags that connect like-minded users around a 
specific subject. They’re a great way to connect with others, improve the 
searchability of your posts, gain followers, and grow your own community.

• Here are 9 different types of community hashtags you can use for your business:
• Hashtags indicating your product or service, like #sweater or #coffeeshop
• Hashtags indicating your niche in your industry, like #weddingphotographer or 
#travelphotographer
• Hashtags for Instagram communities in your industry, like #bakersofinstagram or 
#foodiesofinstagram
• Hashtags for special events or seasons, like #whiteday or #nationaldonutday
• Hashtags using locations, like #pastrynyc, #madeintoronto, or #sydneysweets
• Daily hashtags, like #mondaymotivation, #tuesdaytip, or #wellnesswednesday
• Hashtags with phrases relevant to what you do, like #becreative or #bakerylove
• Hashtags with acronyms, like #qotd (quote of the day) or #ootd (outfit of the day)

https://blog.hubspot.com/marketing/comments-on-instagram


The Different Types of Instagram Hashtags
#2: Branded Hashtags

A branded hashtag is a hashtag that’s unique to your company when using Instagram for 
business.

It can be as simple as your company name, tagline, or the name of one of your products or 
campaigns. Or it can be a hashtag that has nothing to do with your brand name but everything to do 
with your brand identity!



The Different Types of Instagram Hashtags
#3: Campaign Hashtags

While branded and community hashtags are meant to last, campaign hashtags are 
usually shorter-term and run for just a few days, a season, or a year.
The reason campaign hashtags are shorter-term is because they’re usually tied to 
specific campaigns, like new product launches, special events, or partnerships. So
they’re great for building a lot of engagement in a short period of time!





How often should I post per day?

Bare minimum: 3 times a week. Optimal: once or twice a day.
Avoid: Sharing a bunch of posts in quick succession, or disappearing for weeks at a time.

The average Instagram business account posts once a day



So How Do I Grow My Following?



Optimize Your Bio





Add Location For More Engagement

• You can get 79% more engagement on Instagram if you include a 
location in your posts.

• Posts with a location can greatly increase the reach and user 
engagement on Instagram. Some studies indicated that geotagged 
posts with a location achieve up to 79% more engagement than 
posts without a location.

• Instagram locations can be either the location of an actual 
business or geographic location, depending on what type of 
Instagram account is being used. If it’s a business profile, adding a 
precise geotagged location to an Instagram post can significantly 
improve user engagement and result in more traffic and increased 
sales.



Add Location For More Engagement



Post consistently



Find your best time to post on Instagram



Learn how the Instagram algorithm works

1.Interest: How much Instagram thinks a person will like the post 
based on previous activity
2.Timeliness: How recent the post is
3.Relationship: Accounts a person engages with on a regular basis
4.Frequency: How often a person uses the Instagram app
5.Following: Posts from the accounts a person follows
6.Usage: How much time a person spends on Instagram



Experiment with different content types













Do This!

Don’t Do This!







Best Times To Post: 10pm-1am
but users are generally on all 

day!

ANY day of the week













How to find leads on LinkedIn



1. Keep your profile updated
2. Add connections to your network

a. Look at who viewed you
b. Former clients
c. Connections of your 1st connections

3. Follow your current clients and prospects
4. Write recommendations
5. Ask for recommendations
6. Join groups
7. Use LinkedIn to celebrate the accomplishments of others

Growing Your Network Do’s



1.You give only because you expect to receive
2.You don't give at all
3.You wait until you have a need
4.You forget where you are
5.You don’t connect with industry influencers
6.You don't share other people’s content
7.You don't care
8.You ignore your team's network
9.Don’t spam!

Growing Your Network Dont’s



Strategies to create a successful page for 
your business

1.Create a company page
2.Post relevant and engaging content
3.Make your company's name known
4.Add LinkedIn groups to your page
5.Tag people in your posts
6.Use LinkedIn hashtags



LinkedIn Premium Business Features
• Find and contact the right people
• Find and message contacts to grow and nurture your network, and see who's viewed your profile
• 15 InMails per month
• See Who's Viewed Your Profile from the last 90 days
• Open Profile
• Unlimited People Browsing
• Get ahead with business and company insights
• Get deep insights into company growth and hiring trends, and more
• Company insights
• Salary insights
• Job and applicant insights
• Stay sharp and grow your professional brand
• Grow and learn new skills to advance your career and professional brand
• 16,000+ LinkedIn Learning courses

Should I Pay For LinkedIn?
•Premium Business: $55.99/month (billed annually)
•Sales Navigator Pro: $79.99/month (billed annually)



LinkedIn Sales Navigator Core

• Sales Navigator platform
• 50 InMails per month
• See Who's Viewed Your Profile from the last 90 days
• Unlimited People Browsing
• Custom lead and account lists
• Advanced lead search and account search
• 10,000 saved leads
• Lead recommendations and saved leads
• Open Profile
• Real-time alerts on your leads and accounts
• Company insights
• Grow and learn new skills to advance your career and professional brand
• 16,000+ LinkedIn Learning Courses

Should I Pay For LinkedIn?







1. Hunting



2. Engaging



3. Nurture/Close





38% Women
62% Men













• 41 percent of TikTok users are aged between 16 and 24.
• 56% of TikTok users are male and 44% are female.
• Roughly 50% of TikTok’s global audience is under the age of 34 with 26% between 18 and 24
• TikTok users spend an average of 52 minutes per day on the app.
• 26.5 million monthly active users are from the USA
• 90% of TIkTok users visit the app more than once per day.

https://blog.globalwebindex.com/trends/tiktok-music-social-media/
https://en.lab.appa.pe/2018-07/addicted-to-tiktok.html
https://www.marketingcharts.com/digital/social-media-108342
https://www.businessofapps.com/data/tik-tok-statistics/
https://mediakix.com/blog/top-tik-tok-statistics-demographics/
https://blog.globalwebindex.com/trends/tiktok-music-social-media/








Discovery Phase



1.Home Design
2.Women's Fashion
3. Health & Fitness

Weddings
Party
Travel
Food and Drink
DIY & Crafts
Technology
Quotes/Humor

TOP Pin Categories







The New Kid on the Block: 
Clubhouse App



Spotify GreenRoom



1. Promote a Product Launch
2. Demo a product
3. Host a Q & A or interview
4. Highlight events you attend or host
5. Offer a flash sale or giveaway
6. Behind The Scenes

Why go “live” for your business?

But….do it right!

1. Plan out the framework of your 
video

2. Promote it beforehand
3. Be engaging
4. High Quality Video
5. Save recordings to share later





Facebook Stories

Tell Your Story With Instagram/Facebook Stories
1. Promote a Product Launch
2. Demo a product
3. Highlight events you attend or host
4. Behind The Scenes Brand Trust…authenticity

Better not always about selling product..tell your brand story!

Better organic reach than posts! 















1.4 Billion People Use Facebook Groups In Over 10 Million Groups



Facebook Page



1. Provide Value for Customers. Create a 
group to reward your customers & 
make them feel special -- for example, 
a group exclusively for people who 
have purchased your product. People 
love the ”Velvet Rope” treatment.

2. Learning and engagement tool

3. Watch Party

4. Customer Support Community

5. Feedback forum

Groups



Be Strategic 
About Naming 

Group! 

What would 
someone 

search for?













Levels of Influencers

• A) micro-influencers (1k-100k followers) these 
influencers are known to have a good mix of 
reach/engagement and are excellent content 
creators.

• B) macro-influencers (100k+) these influencers 
have more reach than micro-influencers, but often 
less engagement

• C) celebrity-influencers (1m+) this is a very popular 
option amongst brands (with deeper pockets), that 
want to aim for broad awareness.







So How Do I Grow My Social Media Following?



So How Do I Grow My Social Media Following?

• Be Regular and Consistent
• Speak to Your Market
• Have a clear brand “voice” and brand identity
• Match the Message and Format to the Proper Network
• Include Social Media Follow Buttons Everywhere Possible  (check links!)
• Follow Influencers and Share Their Content
• Remind Your Email Subscribers About Your Social Accounts
• Respond to Your Followers
• Use Hashtags Where Appropriate
• Make It Easy for Others to Share Your Content
• Use Your Stats to Identify Popular Posts and Topics



Engagement Baiting: Don’t Do This! 

Comment Baiting
Tag Baiting



Engagement Baiting: Don’t Do This! 

Like Baiting Vote Baiting



Engagement Baiting: Don’t Do This! 

Share Baiting



Contest Like Gating: No longer allowed



DON’T FORGET GOOGLE MY BUSINESS
Consumers may find what they need before ever clicking to your site!



DON’T IGNORE YOUR FEEDBACK!





IF CUSTOMERS DON’T LIKE YOU, THEY MAY NOT LIKE 
YOUR PRODUCT!! 

CUSTOMERS MAY NOT REALLY LIKE YOUR PRODUCT, 
BUT IF THEY LIKE YOU, THEY MAY STILL BUY!



I've learned that people will forget what you said, 
people will forget what you did, but people will never 
forget how you made them feel.      Maya Angelou





Don’t Do This!!



How a bad website could hurt your business
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Hashtag Days



Content ideas



National “Holidays”



Blog:
Thksgiving wine pairings



Coordinate Social Media and E-Mail Campaigns





















VIDEO AD CAROUSEL AD



Add Shopping Tags To Products







Target Women
Target Men







Ad Mistakes Can 
Be Expensive!

How do you know 
how to set up ads?

Should I bring in a 
professional?



Next Steps For Your Business?

• What plan do you need in place to grow your business with social 
media? 

• What support do you need to meet your social media goals?
• Are you budgeting for marketing or waiting to make money to have 

marketing budget?




