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Housekeeping

We are recording this webinar and can provide everyone with recording and
slides as well as content calendar.

Please ask questions in in Q&A and comes in chat! | will attempt to ask them along
the way, but may have to wait until end of presentation.

Please share your business type and what your biggest marketing challenge is right
now! Also please let me know if you are B2C or B2B!
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FIND A MENTOR TAKE A WORKSHOP BROWSE THE LIBRARY VOLUNTEER SUCCESS STORIES ABOUT US

Business Success Starts
Here.

Feedback

SCORE is the nation’s largest network of

volunteer, expert business mentors, with more
than 10,000 volunteers in 300 chapters.

Find Your Mentor »

SCORE /4

FOR THE LIFE OF YOUR BUSINESS




SCORE offers:

— Confidential Face-to-Face, email and video mentoring with
volunteer mentors who have backgrounds in a variety of
business disciplines including finance, marketing, sales,
management, business planning and manufacturing.

— Workshops like this one —geared to meet the needs of our
clients

— And, both a local and National website with webinars, online

training, blogs and templates to meet every stage of your
business growth.

SCORE £/

FOR THE LIFE OF YOUR BUSINESS



Hosted By:

SCORE £

FOR THE LIFE OF YOUR BUSINESS

Sant Barbara:
https://santabarbara.score.org/
National:https://www.score.org/

Workshops, Mentors, Resources for small business owners at any stage of your business


https://santabarbara.score.org/
https://www.score.org/

F .

First E-Commerce position in 1998 in gourmet gift
basket industry.

Brand management experience includes wine &
$pirits, motorcycle, aromatherapy, legal, NARCP,
landscape design, religion, financial,

Non-Profit, fitness, CBD/Cannabis, restaurant, tattoo,
medical spa, medical devices

Teach Marketing/Branding Classes for:
SCORE (Multipie in and out of state chapters,
Chambers, Trade Associations, and private
organizations.
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REASON #3:
ENCOURAGES DEEPER
THOUGHT ABOUT
YOUR BUSINESS AND
MARKETING

5 REASONS YOU
NEED A

MARKETING
PLAN!

REASON #4:
UNIFIES YOUR TEAM

REASON #2:
CREATES
CONSISTENCY

REASON #5:
IMPROVES YOUR
CHANCES OF
ACCOMPLISHING
YOUR MARKETING
GOALS



MEASURE/OPTIMIZE SET S.M.A.R.T. GOALS

Measure how marketing is performing against KPI's Clearly articulate what i1 hi H d when. H
and benchmarks. Then, optimize to improve results early articulate whal you want to achieve, howand when. How
much of a commitment it will take-time, money and people?

and performance.

BUYER PERSONAS

Focus on who matters to you? Is it more than one
type of buyer? Can you look at past customers to
find buyer personas? Who are they? Where are
they? What do they need? What do they want?

TACTICAL PLAN

Develop a tactical implementation plan to
guide who does what, when and how, as
well as tools processes, budgets and best

practices.

S.W.0.T. AND U.S.P.

Analyze your Strengths, Weaknesses,
Opportunities and Threats to improve your
business and better compete in your space. What
IS your Unique Selling Proposition?

CHANNELS

Focus on the most effective channels to
engage, educate and entertain your customers
based on your SWOT, GOALS and Buyer

Personas.

YOUR STORY

Your story Is your messaging, visuals, people. What

IS your brand story saying about you to your ideal
customers? g 6 e m




1.Nopianin
place.
Whereto
focus first.

b.Beiny
tisappointed/
giving up too
garly

Ton 10 Social Media Marketing Mistakes

2.Not heing
glear ahout
the short term
AND long term
goals

1.Not having
fuality
gontentin
place. images,
vitieo, etc.

3. Not
getting the
asics Myt
Tirst

8. Thinking
sliccess will
come naturally
10 the ones with
the hest product
0" content

4. Not o.EXpecting
measuring § too much in
the rigit a 100 Short
numhers time

9. I'ViNYto  §10.Thinking
O ItYourseir g everyhody can

when you fl0 Social
fon't like Media




Social Media
Let’s Look At The Stats!
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Social media users In 2022:

by generation Gen Z=10-25

Gen Y= 26-41

847% 81 73% 45%

Baby Boomer = 58-67
aged 18-29 30-49 50-64 65 and above

Silent = 68+




What Do People Want Brands to Be on Social Media?

10% 20% 30% 40% OS50% 60% 70% 80% 90% 100%
°

86 %

83 %
Helptul

runny

Snarky

Percent of People




What Can Brands Do on Social Media
to Get People to Make a Purchase?

48% of people said being
responsive will encourage
6 o / them to buy
46% sald offering promotions
@ 42% said providing
educational content

48 O/ O 35% said offering

exclusive content

: i : o 28% sad interesting visuals
280/0 | 4 . . 27% sad providing behind
- 3 5 0 / the scenes content

S 0
26%

26% said being funny




Social platform use: marketers vs. consumers

u __
22%
of e
35%
F 44%
13%
m —38%
6%
2 prosshe
14%
rzs% B The social platforms
17% marketers use
F15%
3%

B Where consumers follow
brands on social




Demographics

n Facebook

& ®

On average, users spend
54% 46%

35 minutes a day on Facebook

Age (%)
There are 2.5 billion monthly
active users

77
74% of users visit the site daily i i

18-29 30-49 50-64 65+




Leading Facebook usage reasons according to users in the United States as of 3rd
quarter 2019

To keep contact with friends and family 88%

To get entertainment 33%
To get news 23%
To follow brands / companies 17%
To strengthen professional network 11%
Other purposes 6%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Share of respondents
Source Additional Information:
AudienceProject United States; AudienceProject; Q3 2019; 2,100 respondents; 15 years and older; among Facebook users

© Statista 2019



Product Discovery

via Facebook

718%

of American consumers have

discovered retail products to Fa CebOOk UserS ChOOse

buy via Facebook.

(Kieiner Perkins, 2018) Mobile over Desktop

96%

of active Facebook
users accessed the
social media platform
via mobile devices.

(DataReportal, 2019)




Marketers
Love Using Facebook

86%

of US marketers are
using Facebook for

advertising. Businesses
(Emarketer, 2018)
use Facebook Pages

Facebook has more than

80 million

small businesses around the
world using Facebook Pages.
(Facebook, 2018)
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OBERLO Private, I_n_terest-Drlven Communities
Among Rising Facebook Trends

Expect Facebook groups to grow
Q Q @ Q @ in popularity in 2021. Already,
there are more than

l/l\l

groups being used by more
@ @ ﬁ ﬁ @ than 1.4 million people globally.
(Facebook, 2019)

Facebook Trends 2021 Include

il Online Shopping Experiences

With the launch of Facebook
Shops and the ecommerce boom,

MORE
CONSUMERS

will be shopping on
Facebook come 2021.

(Facebook, 2020)
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Facebook Global Engagement

Tues

Wed

Fri

iis

IEEERENER
INEEEN

2 1 2 3 4 5 6 7 8 9 10 11 12 1
AM

2 3 4 5 6 7 8 9 101

PM

Lowest Engagement

Highest Engagement



How often should | post per day?

Facebook

= ’,: 3

low suggested high

Bare minimum: 3 times a week. Optimal: once or twice a day.
Avoid: Sharing a bunch of posts in quick succession, or disappearing for weeks at a time.

Hubspot found that pages under 10,000 fans experienced a 50% drop in
engagement per post if they posted more than once per day. g 6 e “ f



http://blog.hubspot.com/marketing/facebook-post-frequency-benchmarks

Best Times for
Your Posts

Posting Frequency

Twice a day

When do you generate the most
interactions?

== In the afternoon from 3 - 4 pm
== B2B-Content: Thu & Fri

At noon / (1 pm -4 pm)

LENSERNS SERSNNME I EAE == B2C-Content: on weekends

In the evening: 6pm-10 pm (1 pm-4pm)

== On working days before 2 pm
Best Days for Your Posts




Search Facebook Q

AN Amy Home 1 \%J

.

Page Messages g} sights Publishing Tools Settings Help ~

Overview

When Your Fans Are Online Post Types Top Posts from Pages You Watch

Promotions

Data shown for gffecent 1-week period. Times of day are shown in your computer's local timezone.

Likes

Reach 18,247 18,235 18,187 18,202 18,187 18,115 18,089

TIMES

Page Views
Actions on Page

| posts
Events
Videos
People

Messages

Midinight 3:00am 6:00am 9:00am Noon 3:00pm 6:00pm 9:00pm Midnight



Instagram

On average, users spend
53 minutes a day on Instagram

There are 1 billion monthly
active users

42% of users visit the site
multiple times a day

Demographics

& ®

51% 49%

Age (%)

67
a7
“F
;i

18-29 30-49 50-64 65+




r 1
Active Instagram Users
N
Instagram has
users worldwide in 2021.
(eMarketer, 2020)
The Power of Instagram

Instagram is the most engaged
o) network after
7\

Facebook.
(Emarketer, 2018)

O




The Impact
of Instagram for Brands

of Instagrammers

says they discover
new products and
services on
Instagram.
(Facebook, 2019)

Instagram Has a Strong Impact
on People's Shopping Journeys

Instagram helps p q

80%

of Instagrammers decide

whether to buy a product \\

or service.

(Facebook, 2019) t = j
\




Businesses

are Using Instagram

An Estimated

1%

of US Businesses

use Instagram. Instagram
et b Engagement Matters

O Instagram can
generate over
/\/Illll more interactions on

O Instagram compared
\7 to Facebook.

(Socialbakers, 2018)




Brand posts: Post distribution by type

video
13.5 %

carousel
10.4 %

 image
76.1 %

Source: Socialinsider data
Data range: January 2014 - July 2019

socia’nidor



username O

3431 6530 27

Edit profile

FEED SCREEN & PROFILE SCREEN
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Instragram Reels

trevorbell

bretmanrock
Miley Cyrus - Midnight Sky ‘ 1,081 226k 2,943

Posts Followers Following

Trevor

Followed by kenzoere and eloecars

Message

ﬂ ghettotwins__ - Follow

U Miley Cyrus - Midniah
@ Liked by kenzoere and others It Miley Cy -

bretmanrock B . . 7 ® 145K @

Don’t recycle content from TikTok or other 39 party apps. Instagram may now not show it!



INSTAGRAM STORIES
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Popular Shared Content Types on Instagram

war Subway ‘ Follow ‘

5,641 likes 14w

subway Stacking flavor on your sub?
Executive Chef Chris Martone suggests
veggies like fresh sliced tomatoes and
onions. #ChefFresh

view all 81 comments

izzatsyarimin tarok chicken tandoori
lebihhh

tilley_son Fresh sliced, not fresh
veggies? Lmfao

dagostinostephanie O

namaste_allie @caitlin.morgan20 BE
LIKE HIN

just_colb @analiissee | expect this from
you soon too

analiissee OO0 @just_colb yaaaas

Jjust_colb @analiissee you're gonna be
the best sandwich artist in town! O

analiissee That's my goal in life O
MAinet ralhx

Log in to like or comment.
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Human Faces
Photos showing faces get 38% more

likes than photos without faces

@ pugsofinstagram - Follow

‘%’“ pugsofinstagram | just want to hug this
o little nugget. Please follow @paulmcpug
! #pugs #pugsofinstagram

travelgirlkaren My pug is so fat too!
| give him 1/3 cup of lower cal dog
food twice a day plus walks and the
weight sticks . | have another pug
who eats twice as much and is
10lbs lighter. | think that like people
, dogs metabolisms are all different

£%) mermaidmoonxx Oh my goodness.
Qv N

Q" Liked by lisahuynh831 and 6,050 others

Animals

talinegabriel
& Blue Bay ’w’
20.6k likes w

talinegabriel It tastes like summer OO0
#beachhangs

view all 369 comments

mirandaosgood Yummmm | went to buy
acai packs today to make this but they
won't be restocked until Thursday
@charmainemurray O

charmainemurray @mirandaosgood I'm
coming over when you make some! OO

kate866 beyond beautiful OOOOOO
inesemde Oh OO

missmarzipancom This is how you turn
plants into a party OO%0O

adri_carmona_ @julpaniagua

empathyogashop O
culinarybites OO0O0O0O
erinireland Might die for this OO
bos.kitchen Oh wow! Rainbow explosion b4

Log in to like or comment.



https://www.news.gatech.edu/2014/03/20/face-it-instagram-pictures-faces-are-more-popular

lululemon

32.6k likes 5w

e L
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lululemon Caption not needed. Go soak
up this long weekend.

view all 189 comments

lululemon @esco.rn83 Thanks for
sharing the love.

its.a.beautiful.mess VoW
findingmyverse Yes OO

_halyssav_ True, aaaaaand though,
totally counting the days until seawheeze
2017!! Can't wait to get my tickets, and
beyond grateful to be part of the lulu
family. Lululemon Florida what whatttt

lululemon @_halyssav_ Planning on
hitting a PB this year?

millardsmead_2.0beta @ashley_owleyes
Daily Motivation! OO

_halyssav_ What's a PB?! I'm always up
for anything lululemon! #joblove

Inlillaman @ haluvecav PR ic a narennal

Log in to like or comment.

Inspirational Quotes

@ bhofficial - Follow

@ 2meatpete @duckworthlewis

4

@xwsteve

- andreasal8 @jamesc13690

° finta_culture The epitome of cool.

QY

,028 likes

birchbox # . Follow

birchbox # From its easy-to-use stick
applicator to its rich, moisturizing
formula, we can't get enough of this PBJ
Smoothie Stick from @thebeautycrop!
Layer for a bolder, long-lasting look, or
apply and blend for a subtle tint. Tap link
in bio to shop now! #BirchboxHowTo

@

birchbox &
@cadence_gilland_soccer Hi! You
can check out sample choice here:
https://www.youtube.com/watch?
v=0CestlgDBCM

O Qv N

44,630 views

Video

~ Historical



B boost_juice ’ Follow l

1,837 likes

boost_juice Bring on some sun, Boost
and footy! Who do you think will win the
big game today? O via
@zoieollerenshaw_

millchilliO00 What are the names today

parislburns What's the name thing how
do u get your name in ?

keely.mbent Go Swans!!
Oo0Ooc0Ooc0Oc0O0000

milichilllt000 Go dogsOOoO0o

little_miss_michy Go Doggies!!'00000
O

chloe.anson.smith swannies!!!
_miiiiikiiiii_ Bulldogs!!!
tessrogers @ellastankovich

lanibasketballer1! Sydney but | want the
Bulldogs to win OO

pure.health_ There's no names on the

Log in to like or comment.

User Generated

Behind The Scenes

theprintbar Foll ‘
The Print Bar Australia ‘ s

141 likes 21w

theprintbar Happy Monday ! Coffee... v/
Ink...v/ We're ready to get back on the
press! #handscreenprinted
#handscreenprinting #printmaking
#speedball #discoverbrisbane
#screenprinting #printlocal #theprintbar
#brisbane #australia #smallbusiness
#supportlocal #print #design
#peopleofprint #australianmade #pantone

a.vagas It's all about that pull!
planewoodframe Looks fun !!
kesterblack Love it! OO0

pascoucmoi Where u guys located in
australia?

theprintbar @pascoucmoi we're in Brisbane
:)

omnionline Inspiring!

Log in to like or comment.



.i. australia | Follow \

62.9k likes 1d

Landscapes and Scenery

@visitmelbourne, it's worth tacking an
extra day or two onto your trip to check
out the #12Apostles - they really are
quite an incredible sight. They're an easy
day trip from #Melbourne, either with a
tour group or you can hire a car and self-
drive at your leisure. It's a solid drive
there and back in one day, so if you've
got a night up your sleeve it's worth
staying in one of the gorgeous towns
along the @visitgreatoceanroad - there
are several to choose from, and they're
all lovely! Photo: @travelwithdino

view all 308 comments

sarahvolli @marlenaconen OO

M8, doughnut_time

6,210 likes 12w

michaelahunz @btriplett
c.nied @mallory_baker_ OOOO
Jimgoatee Pretty nice!!! :-)@thiesslens

>

beckebruno @kbuechs
doughnut_time Rare Pokeballs filled with

captured Nutella. You'll need to be quick
for this limited edition creation to capture
your heart! South Bank, East Brisbane,
Mermaid Beach, Central Park, QVB and
Degraves Street are where to drop your
lures. #gottacatchemall @amznguyen

Log in to like or comment.

view all 791 comments
willi_banks @daisyryan99
I2cool1 @hutch_candles OO0

aidenmoirslife Guess what
we'reeeeeeee getting this weekend O
@mariabramich

Also:
The color blue gets
more engagement!

mariabramich Okay fine I'll have the
caramel filled doughnut as well as this
one OO @aidenmoirslife

brittaustin @jacqui_xox oh my god
leannek_ @tuongdee

hath meardla @lanranfaresi

Log in to like or comment.
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How many Hashtags

 Up To 30 hashtags posts
 Up to 10 for stories: 1 sticker or 3 in text box

* Up To 30 for IGTV

Instagram
Hashtags Usage




#follow (675.8M posts)
#love (2.1B posts)
#instagood (1.5B posts)
#fashion (1B posts)
#photooftheday (972.4M posts)
#art (863.8M posts)
#photography (836.6M posts)
#instagram (785.2M posts)
#beautiful (779.7M posts)
#picoftheday (682.5M posts)
#nature (681.5M posts)
#happy (661.6M posts)
#cute (651.7M posts)
#travel (600.4M posts)
#style (595.3M posts)
#followme (587.5M posts)
#tbt (584.4M posts)
#instadaily (570.8M posts)
#repost (550.7M posts)
#likedlike (536.3M posts)
#summer (521.1M posts)
#beauty (482.8M posts)
#fithess (476.7M posts)
#food (467.4M posts)

#selfie (460.7M posts)

#me (459.9M posts)
#instalike (454.5M posts)
#girl (441.6M posts)
#friends (429.7M posts)

Best Instagram Hashtags

#fun (427.5M posts)
#photo (427.4M posts)
#smile (421.7M posts)
#family (405.5M posts)
#life (402.2M posts)
#music (390.3M posts)
#ootd (388M posts)
#makeup (361.4M posts)
#likeforlike (358.1M posts)
#likeforlikes (335.4M posts)
#model (328.7M posts)
#dog (325.8M posts)
#design (302.1M posts)
#followdfollow (300.1M posts)
#amazing (299.1M posts)
#lifestyle (297.2M posts)
#motivation (297.1M posts)
#sunset (295.1M posts)
#igers (294.3M posts)
#explore (290.4M posts)
#handmade (290.2M posts)
#nofilter (285.7M posts)
#beach (279.2M posts)
#foodporn (275.4M posts)
#instamood (266.3M posts)
#sun (264.6M posts)
#artist (262.7M posts)

#dogsofinstagram (260.3M posts)
#2 A (255.8M posts)

#cat (253.6M posts)

#drawing (250M posts)

#sky (248.5M posts)
#followforfollow (245.3M posts)
#f4f (243.8M posts)

#141 (241M posts)

#hair (233.4M posts)

#flowers (229.9M posts)
#followforfollowback (227.8M
posts)

#funny (227.4M posts)

#gym (222.4M posts)

#moda (221.7M posts)
#photographer (219.4M posts)
#likeforfollow (218.4M posts)
#tagsforlikes (218.4M posts)
#wedding (218.2M posts)
#bestoftheday (215.2M posts)
#baby (214.1M posts)
#memes (213.8M posts)
#inspiration (213.4M posts)
#instafood (211.2M posts)
#vsco (205.9M posts)

#foodie (203.6M posts)
#vscocam (203M posts)
#instapic (200.3M posts)

#girls (200.2M posts)

#workout (194.2M posts)

#pretty (189.3M posts)

#yummy (184.3M posts)

#home (183.8M posts)

#fit (182.8M posts)

#party (180.5M posts)

#lol (180.1M posts)

#healthy (179.6M posts)
#naturephotography (179.6M posts)
#nails (178.9M posts)
#illustration (178.3M posts)
#landscape (175.7M posts)
#blackandwhite (175.1M posts)
#catsofinstagram (173.6M posts)
#cool (172.9M posts)

#puppy (172M posts)

#night (135.4M posts)
#catsofinstagram (133.2M posts)
#nails (132.9M posts)

#tattoo (132.4M posts)
#happiness (132.1M posts)
#instafashion (132.0M posts)
#work (130.6M posts)
#architecture (128.9M posts)
#japan (128.5M posts)
#weekend (127.5M posts)



The Different Types of Instagram Hashtags

#1: Community Hashtags

Community hashtags are hashtags that connect like-minded users around a
specific subject. They’re a great way to connect with others, improve the
searchability of your posts, gain followers, and grow your own community.

* Here are 9 different types of community hashtags you can use for your business:
* Hashtags indicating your product or service, like #sweater or #coffeeshop

« Hashtags indicating your niche in your industry, like #weddingphotographer or
#travelphotographer

« Hashtags for Instagram communities in your industry, like #bakersofinstagram or
#foodiesofinstagram

« Hashtags for special events or seasons, like #whiteday or #nationaldonutday

« Hashtags using locations, like #pastrynyc, #madeintoronto, or #sydneysweets
 Daily hashtags, like #mondaymotivation, #tuesdaytip, or #wellnesswednesday

« Hashtags with phrases relevant to what you do, like #becreative or #bakerylove

* Hashtags with acronyms, like #gotd (quote of the day) or #ootd (outfit of the day)

ROGERS & 11:55 AM 0 86% 1
< TOP POSTS
#nycbakery

' :.. | - ' ..........

oooooooo
...............

0oQv - ;

Liked by patriciafisherdesign and others

gramercygiftguide Hands down, without a doubt,
the BEST cinnamon buns of NYC!

This Swedish bakery opened their first US location i
the meatpacking district of NYC and YES picking
these up for coworkers or friends makes for such a
great treat!

Who else has been to Fabrique and agrees?!
#weekendtreat #weekendtreats #nycbakery
#streeteasyfinds #prettycitynewyork #seeyourcity
#giftspirationlocation

A  Q O @


https://blog.hubspot.com/marketing/comments-on-instagram

The Different Types of Instagram Hashtags

#2: Branded Hashtags

!l ROGERS & 12:40 PM 0 77% =) |

© Instagram o
A branded hashtag is a hashtag that’s unique to your company when using Instagram for |

esteelauder
business. @

It can be as simple as your company name, tagline, or the name of one of your products or

campaigns. Or it can be a hashtag that has nothing to do with your brand name but everything to do
with your brand identity!

QY N

29,937 views

esteelauder Last minute gifts can be the best gifts.
Our Repair + Renew skincare gift set will brighten her
skin, and her smile! &3 #EsteeWishlist

A Q 0 ©



The Different Types of Instagram Hashtags

#3: Campaign Hashtags

While branded and community hashtags are meant to last, campaign hashtags are
usually shorter-term and run for just a few days, a season, or a year.

The reason campaign hashtags are shorter-term is because they’re usually tied to
specific campaigns, like new product launches, special events, or partnerships. So
they’re great for building a lot of engagement in a short period of time!

0!l ROGERS & .; 12:45 PM o 74% mm ) |

QA A
“® Liked by tezza and 307 others

tezzaapp On the 10th day of Christmas my true love
gave to me @dutescuralucaioana using Preset Yum
on her lovely images. #tezzaapp #12daysoftezzaapp

A Q ¢ ©



Best Time to Post on

Best Days Worst Day

Wednesdays get the highest level of
engagement on Instagram.

1AM -1PM

during lunch time

Most Instagrammers tend to login via
mobile. So they tend to avoid browsing

7 PM > 9 PM during work hours.

after work

a Oberlo Source:



How often should | post per day?

Instagram

suggested high

— - -
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0 M .
I

Bare minimum: 3 times a week. Optimal: once or twice a day.
Avoid: Sharing a bunch of posts in quick succession, or disappearing for weeks at a time.

The average Instagram business account posts once a day ”QH[




So How Do | Grow My Following?




Optimize Your Bio

4

-

coolstays

CoolStays

Unigue & unusual places to stay in the UK, Europe & &
worldwide.

a@i Tag #MyCoolStay to share & be featured
“+ Find somewhere extraordinary to stay! €

shopgr.id/coolstays &

1,329 130 k 1,100

Posts Followers Following

Just landed! Quirky Stays Cottage Sta...

&\

Contact

House Stays Glampin

Clear description

Call to action
Bio link

Action buttons



4 buffer @ ) -

1,126 70.9 k 867

Posts Followers Following
Buffer
Buffer is a best-in-class social media management
platform to help you build your brand and connect with
your customers online. 4 #bufferlove %— Branded
shopgr.id/buffer hashtag

Following v Message Email v




Add Location For More Engagement

You can get 79% more engagement on Instagram if you include a
location in your posts.

Posts with a location can greatly increase the reach and user
engagement on Instagram. Some studies indicated that geotagged
posts with a location achieve up to 79% more engagement than
posts without a location.

Instagram locations can be either the location of an actual
business or geographic location, depending on what type of
Instagram account is being used. If it’s a business profile, adding a
precise geotagged location to an Instagram post can significantly

improve user engagement and result in more traffic and increased
sales.



Add Location For More Engagement

@darrowsgrill

Instagram 4)  Auto Publish +» on 2022/02/2212:05pm =~

E] Post Caption

A (A © Emojis [ Saved Captions (¥ Hashtag Suggestions

"The Zeek Po'Boy is filled with perfectly coated
catfish and shrimp over a bed of potato
salad...eat this with Darrow'a green savce, and
gou will not be disappointed.”

< 2 Edit Image >

( & Change Media > 8% Add Linkin.bio

MORE OPTIONS

@ Location

Darrow's New Orleans Gril|

Darrow's New Orleans Grill
21720 Avalon Blvd, Ste 102B, Carson, CA, United States

New Orleans Grill
3700 Atlanta Hwy, Athens, GA, United States

Superior Grill New Orleans

(2] Tag People

This post will be automatically published

Discard Post m




Post consistently

THE MORE YOU POST TO INSTAGRAM
THE MORE LIKES YOU GET

THE MORE YOU POST TO INSTAGRAM
THE FASTER YOUR FOLLOWING GROWS

I1,056 < 1 POST PER WEEK

- 4,383 1-6 POSTS PER WEEK
13,677 7+ POSTS PER WEEK

Average Total Post Likes in One Month

+26%

+14%

Follower Growth Rate

<RIEROSIHFRER 1-6 POSTS PER 7+ POSTS PER
WEEK WEEK WEEK

}'~| u =
& taillwin
for Instagram

for Instagram



Find your best time to post on Instagram

buffer @ v +

1,126 70.9k 867

Posts Followers Following

Buffer

Buffer is a best-in-class social media management
platform to help you build your brand and connect with
your customers online. 4 #bufferlove

shopagr.id/buffer \Z

Edit Profile Promotions Insights

Saved Add Shop Email
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Last 7 Days v

55-64 | 3.2
65+ l 1.5
Gender
54.2% 45.8%
Women Men
Most Active Times Hours Days
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Learn how the Instagram algorithm works

1.Interest: How much Instagram thinks a person will like the post
based on previous activity

2.Timeliness: How recent the post is

3.Relationship: Accounts a person engages with on a regular basis
4.Frequency: How often a person uses the Instagram app
5.Following: Posts from the accounts a person follows

6.Usage: How much time a person spends on Instagram



Experiment with different content types

“Nce

\ﬂ’v

© q"btag'lﬂm | trevorbell

bretmanrock
Miley Cyrus « Midnight Sky 1,081 226k 2,943
1\ TN AT WA R Posts Followers Following
. A5 ; - ;
\ 27 .

Trevor

Followed by kenzoere and eloears

o Q v \,ﬁ;' ghettotwins__ - Follow
S L by B S It Miley Cyrus - Midnight:Sky

bretmanrock \» @ . Y - B &
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Number of Twitter Users

0000000 o o Twitter has
000 O o ® 000000
000000CO 060 000000 O0COCOG O
O 0 0000 O O 00000OCGOCGVOGIOGIOGNOGNONNGNS
0000000 00000000 0OCFCOCO
900000 0000 00000 O .II.
00000 ® 0000000000 o
000 O 0000000 00
900 00000 O 00 mI I n
o0 0000 monthly active users,
09000 000 09000 TR o
o @ o000 active users.

(Twitter, 2019)



Twitter

Demographics: Age

63%:

of Twitter usersis :
between 35-65 e
years old.

(Thevab,2018)

Twitter
Demographics: Gender

of Twitter users
were female and

.66%

of users

were male.
(Datareportal, 2019)




Twitter Popularity

Among B2B Marketers

67%

of all B2B businesses
are using Twitter as a

digital marketing tool.

(Statista, 2018)

Twitter Influence

on Consumption Habits

of Twitter users reported

40% | L[

purchasing something
after seeing it on Twitter.

(Digital Marketing Institute, 2019)




Best Time to Post on

W Twitter
ONONONOEONONOD

Best Days During the Lunch Hour Worst Days

Saturday and Sunday are the worst
days to post on Twitter.

&

A

Posting at lunch everyday Monday to
1 2 1 P M Friday can help you increase social
= media engagement.

during the lunch hour

&) Oberlo



¢

Scott Harvey
6,870 Tweets

Scott Harvey @ScottHarveyWine - Dec 3, 2017 g D o n ,t D O T h i S !

@ o e Large format #wine bottles are perfect for your #holiday parties. Four bottles in
one. Scott... instagram.com/p/BcPe54zgcXi/
C): T QO 1 N
- Scott Harvey @ScottHarveyWine - Dec 2, 2017 b
Q VST Give #Barbera for the #holidays. Scott Harvey has #magnums and library
verticals also... instagram.com/p/BcNRxCrAbRk
g /p/ X / y « ?;::t I-:arvey < Follow >
t__l 1 N : weels
¥ ~ v — O T v 0
- v
m score ey ?;:ott Harvey ('c_?tSc:ttHarveyV:llne. ch L 2217 dor G S H @ - Scott Harvey @ScottHarveyWine - Feb 23 i
Ve aliniglie Sk o Aipont Sty EWINE o £ AimaC B L oUnty SCqittpdivE VST Dinner is served! We recently hosted our Ultimate Chef's Table at our home,

Forte. #bestwinegifts instagram.com/p/BcLfIN3gWwZ/

and this #rackoflamb with Moroccan spice was paired with our 2016 Cathedral
O T3 1 QO 2 .k, #CabernetSauvignon for a mouthwatering combination.

Scott Harvey @ScottHarveyWine - Dec 1, 2017 b Q

WS Charming Sutter Creek makes great weekend getaway
pressdemocrat.com/lifestyle/7644... %

®, (A O 1 N

Scott Harvey @ScottHarveyWine - Nov 29, 2017 b m
WS Sutter Creek throws open the shutters calaverasenterprise.com/sierra_lodesta...

via mMCal Fntarnrica

® @

)

Do This!



0o0000OGOGO O© o O Snapchat had

0000 00O ® 00000FOC
00000000 00 000000000000
00000000 © © 00OOOOOGOOOOOOS
000000O0O® 000000000O0CGOOS
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/ L SNAPCHAT STATISTICS

200M

ACTIVE USERS

+70% 400M

USERS WOMAN SNAP/DAY

+8.7K +30%

PHOTOS EVERY SECOND USERS MILLENNIALS

137017
YEAR-OLDS

18TO 24
YEAR-OLDS

25TO 34
YEAR-OLDS

3570 54
YEAR-OLDS

55+
YEAR-OLDS

S/BITAY /SNAPCHAT CASE-STUDY
CREDITS 2JULNVSDESICN

23%
377%

267%
12%
2%

Snapchat Usage
by Gender

61%

of Snapchat users are
female and 38 percent
of users are male.




Best Times To Post: 10pm-1am
but users are generally on all
day!

ANY day of the week






Number
OBERLO

of LinkedIln Users

LinkedIn boasts over

e00cceee o o o
000 000 HIILIL
00000000 60 000000000000 '40 MIllION
00000000 ¢ © 00000000000000
0000000 0000000000000
000000 00000000000 o
eoeoe ¢ 6000000000 :
oo 000000000000 users in more than
e i “sane =~ ¢ 200 countries and
®See so'e Toote territories across the
ce E eoe
: & globe.

More than

99 MILLION

companies listed on
the platform.

Linkedln for Business




LinkedIn Demographics:
Gender

of LinkedIln users
worldwide are female,
compared to

of males.

oL

Linkedln Demographics:
Age

of US adults — or more
than one out of every
three — aged between

30 and 49 years old
use LinkedIn.




LinkedIln Demographics:
Job Seniority

Nearly
O of all LinkedIn users
| ‘ are senior-level
Q influencers.
, (LinkedIn, 2021)

- —~ P LinkedIn’s Role

In Buyer’'s Journey

02%

of buyers list LinkedIn as the
most influential channel during
their research process.

(Demandbase, 2018)




Best Time to Post on

Linked [{}}
NN RO EEEORO

Best Days Worst Days

Weekends and after work hours tend to
be the worst times to post on LinkedIn.

LinkedIn is used by recruiters,
1 o 11 AM salespeople and businesspeople which
- . wils -
is why it’s used during work hours.

during work hours

o Oberlo Source:



Linked )}

How to find leads on LinkedlIn



1.
. Add connections to your network

Noosw

Growing Your Network Do’s
Keep your profile updated

a. Look at who viewed you

b. Former clients

c. Connections of your 1st connections

Follow your current clients and prospects

Write recommendations

Ask for recommendations

Join groups

Use LinkedIn to celebrate the accomplishments of others



Growing Your Network Dont’s

1.You give only because you expect to receive
2.You don't give at all

3.You wait until you have a need

4.You forget where you are

5.You don’t connect with industry influencers
6.You don't share other people’s content
7.You don't care

8.You ignore your team's network

9.Don’t spam!



Strategies to create a successful page for
your business

Hnyculnpalyywuigiuowaiyy

0 Oe =
m Q Search for jobs, people, posts... Ba —-— ¢ @

Home My Network Jobs Messaging Notificatior
Hiring Around the world? - Deel lets you hire employees compliantly wherever they live, qul

1.Create a company page

2.Post relevant and engaging content
3.Make your company's name known
4. Add LinkedIn groups to YOUr page oo e e poent

Events Services - Toronto, ON - 353,944 followers

S.Tag peOp‘e in yOur pOStS See all 36 employees on LinkedIn
6.Use Linkedln hashtags (v Fotiowing ) (TSR (Mere )

Home About Posts Jobs People Events Videos

NFLUE

About

Wwomen of Influence, now in its 26th year, is one of North America's leading organizations offering solutions for

workplace gender equality and women's advancement. Through our global events, digital media, signature

awards, and consulting, Women of Influence reaches a diverse community of professionals across Canada and... Pag
see more

See all details

Page posts

(~)
N/



Should | Pay For LinkedIn?

*Premium Business: $55.99/month (billed annually)
Sales Navigator Pro: $79.99/month (billed annually)

Linkedln Premium Business Features

* Find and contact the right people

* Find and message contacts to grow and nurture your network, and see who's viewed your profile
* 15 InMails per month

 See Who's Viewed Your Profile from the last 90 days

* Open Profile

* Unlimited People Browsing

« Get ahead with business and company insights

* Get deep insights into company growth and hiring trends, and more

« Company insights

« Salary insights

« Job and applicant insights

« Stay sharp and grow your professional brand

« Grow and learn new skills to advance your career and professional brand
16,000+ Linkedln Learning courses




Should | Pay For LinkedIn?

LinkedIn Sales Navigator Core

« Sales Navigator platform

50 InMails per month

 See Who's Viewed Your Profile from the last 90 days
* Unlimited People Browsing

« Custom lead and account lists

 Advanced lead search and account search

« 10,000 saved leads

 |Lead recommendations and saved leads

* Open Profile

* Real-time alerts on your leads and accounts

« Company insights

 Grow and learn new skills to advance your career and professional brand
* 16,000+ LinkedIn Learning Courses




Premium Career

Premium Business

Sales Navigator

Sales Navigator

Sales Navigator

Core Advanced Advanced Plus
Access to LinkedIn subscriptions
Job seeker, LinkedIn Learning access v v v
Extended Network Access
Unlimited search, Saved searches, Who's viewed your v v v v v
profile in the past 90 days
Reach out
InMail 5/ 15/ 50/ 50/ 50/
Month Month Month Month Month

Find the right people
Advanced search, sales spotlights v v v
Prioritize and qualify
Lead and account recommendations, sales preferences v v v
Integrate with your sales tools
SNAP, Outlook web integration, Sales Navigator mobile v v v
app (SNAP for Advanced | (SNAP for Advanced

and Advanced Plus and Advanced Plus

only) only)




Keep track of people and companies
Saved leads/accounts, Custom lists, Alerts, Notes

v
Buyer Interest alerts
for Advanced and
Advanced Plus only

v
Buyer Interest alerts
for Advanced and
Advanced Plus only

Engage with your prospects and customers using
your team's network
TeamLink, TeamLink Extend

v

v

Advanced outreach - Package content and track
engagement
Smart Links

Administrative tools/Reporting
Usage Reporting, Account Center

Centralized billing for contracts sold through
LinkedIn corporate sales

Volume and multi year discounts, invoicing, dedicated
relationship manager

Enterprise tools
SS0O, Employee Data Integration

CRM Sync
Auto-Save, Activity Writeback, & ROl Reporting for
Salesforce and Microsoft Dynamics 365 Sales

Advanced CRM integrations
Data Validation & Contact Creation for Salesforce and
Microsoft Dynamics 365 Sales




1. Hunting

(eoe

m Q | “cEO” and “tech” Q v @

® SALES FUNNEL M

KNOW LIKE TRUST

People -~ San Francisco, CA 48 Connections Current Company O

About 8,200 results

Gabriel Bestard
Chief Excutive Officer

San Francisco, CA Connect

Finding your Target customer. Start the conversation with your target Getting your target Customer on a phone
custamer. call to build rapport, then closing them as
aclient
Rhonda Allen
CEO
San Francisco, Bay Area Connect

HUNTING ENGAGING NURTURE/CLOSE g

LinkedIn LinkedIn Introduction Discove Closed
Search Connection i Message [ il Call S — Deal
T 7 :

@ Automation | & Saonegy

%

Adriana Gascoigne
Tech Founder

San Francisco, CA

Connect

\“ \‘.

)




2. Engaging

® SALES FUNNEL [

KNOW LIKE TRUST

HUNTING ENGAGING NURTURE/CLOSE

Finding your Target customer. Start the conversation with your target
custamer.

Getting your target Customer on a phone
call to build rapport, then closing them as
aclient

o LinkedIn LinkedIn Introduction Discove Closed
mizati _’ Search | Connection i Message _)m—) cail Deal
@ Automation Srtody

All messages v

0060

Jordan Smith

We both went to UCF. Congrate,
best of luck...

Sarah Morell

Absolutely.

Jason Milton

Hi Danielle, happy to connect
with you!

Alexa Rivera

Glad we could connect!

Ckn

Search

kennected ﬂ Logged in as Danielle

Unread All sequence All messages All

@ Taylor Nielson

Hi Taylor, | noticed you are also an entrepreneur! | just
started my first company a few months ago so it's great to
connect with other likeminded individuals. | hope you're
having a great day!

Yes, | am a female founder, partner & investor in the SaaS
space, helping entrepreneurs shorten their sales cycle.
What do you do?

Type your message here: Template [ Schedule ]




3. Nurture/Close

® SALES FUNNEL 0

KNOW LIKE TRUST

HUNTING ENGAGING NURTURE/CLOSE

Finding your Target customer. Start the conversation with your target Cetting your target Customer on a phone
customer. call to build rapport, then closing them as
aclient

. LinkedIn LinkedIn Introduction Discover Closed
t j\ : /
@ Automation Seaegy







Montly Active

YouTube Users

YouTube has

2
billion

users worldwide.
(Statista, 2019)

38% Women
62% Men

YouTube Usage
by Generation

At least

90%-

of U.S. internet
users aged 18 to
44 years accessed

YouTube.
(Weareflint, 2018)




Importance of YouTube

for Businesses

62%

of businesses use
YouTube as a channel

to post video content.
(Buffer, 2019)

Discover New Products

and Services on YouTube

90%-

of people say they _________
discover new

Bl

brands or products

on YouTube.
(Thinkwithgoogle, 2019)




Best Time to Post on

3 YouTube

0 0 00

Best Days to Post Most Views

Most viewers watch YouTube on

weekend so post on Saturdays and
Sundays around 9 - 1 AM.

12 PM - 4 PM

during work days Most viewers watch videos in the
evening. Post at 12 - 4 PM so videos

9 AM — 11 AM would be indexed by the evening.

on the weekends

a Oberlo ©oberlo.com Source: https://www.oberlo.com/blog/best-time-post-social-media



Consumers love seeing

OBERLO _
videos on Social Media

Videos are a
consumers’

favorite type

of content to see from a
brand on social media.

(Animoto, 2018)

Demand for Video
Content is Increasing

o
of consumers want to

see more video ™~

\ \

) (
content from a brand or ~ e @,
business they support l i l ] E ’f U‘ ﬂ ; ' i ]
(HubSpot, 2018) J~ ,




The vast majority of
videos are shorter than

60 seconds

regardless of industry or
annual revenue

The optimal video length
for Instagram is less than

30 seconds




Videos on Instagram get

2X

the engagement of videos on
other social media platforms.

Videos are shared on social media

1200%

more than images and text
combined.




41 percent of TikTok users are aged between 16 and 24.

56% of TikTok users are male and 44% are female.

Roughly 50% of TikTok’s global audience is under the age of 34 with 26% between 18 and 24
TikTok users spend an average of 52 minutes per day on the app.

26.5 million monthly active users are from the USA

90% of TIkTok users visit the app more than once per day.



https://blog.globalwebindex.com/trends/tiktok-music-social-media/
https://en.lab.appa.pe/2018-07/addicted-to-tiktok.html
https://www.marketingcharts.com/digital/social-media-108342
https://www.businessofapps.com/data/tik-tok-statistics/
https://mediakix.com/blog/top-tik-tok-statistics-demographics/
https://blog.globalwebindex.com/trends/tiktok-music-social-media/




Pinterest Monthly

OBERLO .
Active Users
Pinterest
coce oos ! o%cescce currently has
00000000 00 000000000000
00000000 © © 00000000000000 478
00000000 0000000000000
000000 00000000000 ©
00000 ® 0000000000
o00 000000000000
oo 000000 © 00 MIllION
®9 o000
T 00 Y
o000 o0 o o000
:C @ 000 & monthly active
@ users.

(Pinterest, 2021)

Most US adult

Pinterest users are

aged between

(Pewinternet,2018)

Pinterest
Demographics: Gender

SIK

Pinterest users
are female.

(Pinterest, 2020)

30-49.

Pinterest

Demographics: Age




Main Reason

OBERLO
People Use Pinterest

Most Pinterest users are on

@O g the platform to seek

Inspiration.

(GlobalWeblindex, 2021)




R—— Product Discovery

on Pinterest

More than three
out of four, or

0
of weekly Pinners have
discovered a new brand
or product on Pinterest.

(Pinterest, 2019)

" — Pinterest Is a Place
OBERLO

for Every Brand

9% o

of searches carries
out on Pinterest are
unbranded.

(Pinterest, 2019)

Discovery Phase ‘




TOP Pin Categories

1.Home Design
2.\Women's Fashion
3. Health & Fithess

Weddings
Party

Travel

Food and Drink
DIY & Crafts
Technology
Quotes/Humor



&) Oberlo

Best Time to Post on

(D) Pinterest

Worst Days During Work Hours Best Days

8 -11PM

after work hours

Work hours tend to be less popular
for Pinterest users.

Mothers tend to use Pinterest actively
which may be why they tend to post
later in the evening.

Source:






Clubhouse: Drop-in
b+ audio chat

The New Kid on the Block:
Clubhouse App

GET

@PapiStylez82

Clubhouse is like a party, university, business, concert,
therapy session, spiritual group, dating app, network
event all wrapped in one

17+ No8

{ At o 0 .

T-Mobile & L 11:28 AM ® 9 16%1

s P — ® W & s invited you to join as a speaker
S0 Q.. g s ——

Clubhouse is addictive « -
omin

Amanda Goetz

o o e

ol X
' ' &\ Tony Lashley -
. e a " | P Justin Shaffer ;i.»

Drew Moxon

& )ulien Smith -
Nate Bosshard *=.

Amanda W Tony

&

John Fio | f > )
Austin Green Danielle Nirav Mason
Sara Adler - =
Mike Duboe
- £ Julien
Paul Davison ] S

<4
eff

J Alexander

2

Nikhil Basu Trivedi
Pamela valdes
Alex Adelman
Canzhi Ye |

@ °

Nate Austin

Tyler Julien

o Start a new room

& Gottagobye!

& Gottagobye! .J



@ Spotify. Greenroom

Talk music,
sports and
culture live

. .

7% .

G
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Spotify GreenRoom

L 21

Search
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Why go “live” for your business?

Promote a Product Launch

Demo a product

Host a Q & A or interview

Highlight events you attend or host
. Offer a flash sale or giveaway
Behind The Scenes

OO

But....do it right!

1. Plan out the framework of your
video

2. Promote it beforehand

3. Be engaging

4. High Quality Video

5. Save recordings to share later




OBERLO Facebook Live
Back in Favor

Usage of Facebook Live
Increased by

26.87%

year-over-year in Q2
2020 and will likely
continue into 2021.

o == = e o = ™) ‘("‘ M
( Socialbakel g, 202 U')

’




Tell Your Story With Instagram/Facebook Stories

A\

Promote a Product Launch Better organic reach than posts!

Demo a product
Highlight events you attend or host
Behind The Scenes Brand Trust...authenticity

Better not always about selling product..tell your brand story!

Facebook Stories

INSTAGRAM STORIES

100% - T IS 12:30 PM 100%
]
) v o = y s h
” B ¢

B
+ W LizKeneski .. bt
—I o, Yesterdiyar10.14 PMEe =5
o = -
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EJ Oberlo Facebook Stories Usage

Facebook stories have
now reached

500
million

daily active users.
(Statista, 2019)




Stories
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INSTAGRAM STORIES USER GROWTH ——
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Facebook under scrutiny

Violation of privacy

An exodus of users
on the platform

The advent of "fake
news’ and those
manipulating
misleading content

facebook

Is the new, adult version of
running away from home.

We all know you're doing it for attenthon and
we all know thal you'll be back!!



How did Facebook respond?

The future is private.

="
™

¢ A New Mmission on privacy
and fransparency

¢ A Mmajor emphasis on
stories and “authentic
content”

« Focus on community
groups as trusted sources

!mn zs'&‘!'w

PR AERD €



facebook |ho

1.4 Billion People Use Facebook Groups In Over 10 Million Groups



Facebook Page

ErinCondren.com ¢ Home Create

S A—

aly 3% 2020 - . LT %enn
- e PNk | condren
> e,

The NEW 2019-2020

I- )’*’k'

ErinCondren.com @ //J

'F'
@erincondrendesign ft

Home > n\.l’mR
_ )
Donors Choose Nominat... —

ib Liked v+ X\ Following v # Share  ++-

Posts
Photos
Videos @ Write a post...
Events @
About BA Photovideo & TagFriends @ checkin  «ee
pinspiration
Iconosquare Posts ABOUT ERINCONDREN.COM
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2018 LifePlanner™ Swe... Erin shared her Organization Tips for Juggling Multiple Schedules customize, stylize, & organize your life!
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Customer Support Hours: M...
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See More
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Community See All
oK { ‘ ! 2L Invite your friends to like this Page
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1. Provide Value for Customers. Create a

group to reward your customers &

make them feel special -- for example,

a group exclusively for people who
have purchased your product. People
love the ”Velvet Rope” treatment.

My Erin Condren

Learning and engagement tool

Watch Party

Customer Support Community

Feedback forum

Si

@

mp

le (MyECS)

seqQ group

About

Discussion

Announcements

Members

Events

Videos

Photos

Files

Recommendations

Search this group

Shortcuts

X california Wine Market...
% Pacific Wildlife Care

1 Virtually For You 7
B Red Soles Winery-... &
@ NAWBO Central C... 20+
s Golden State Marke... 7
- LaZarre Wine Com... M
% Eat Pray F* You 18
5 NAWBO Communicatio...
% Women's Network... 20+
+™ Ageless in SLO

+» NAWBO Chapter Le... 1
£ Bay Area Lady Riders 4

See more
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@ Photo/Video [y Watch Party g Tag Friends

<38 Ariel Cheyenne Early
Yesterday at 11:34 AM
I've posted on here 7,274,304 times in the last few days but LAST

QUESTION &

| saw a cute way to turn a notes page into a movie night night tracker,
anyone do anything like this for date nights?
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KIDS Planner

Designed for kips & Loved by moms
It's Never Too Early to Start Planning!

4+ Enter name or email address... B

15,860 Members

Friends

Inara Sophia Invite Member

Carey Runzel-Oberly Invite Member

Leslie Kasanoff Invite Member

&eed

See More

This group is for those that like their planner
simple...some ba... See More

General

NEW

Groups make it easier than
. . Create Group
ever to share with friends,

family and teammates.

* :)VA

=
LEARN MORE /\

° Check in

) © @¥ ®

e FALLIN
WITH NEW \:ﬂ
ENTINES _
DESIGNS!

Ne

1
1 the BRAND NEW ©

N

UP 2019 puans

3313933300

MALSS
EERETEEET IR Y A

1
"
<
LU SCN N LN

AR

P A222217
£

@ Send Message

Community See All
2L Invite your friends to like this Page
s 12,713 people like this
2 12,932 people follow this
About See All
@ Typically replies within a few hours

Send Message
QB wwvi.erincondren.com/referralfinvite/shawna
[ Community
¢/’ Suggest Edits

0 Page Transparency

See More

Facebook is showing infoermation to help you better
understand the purpose of a Page. See actions taken
by the people who manage and post content.

19 Page created - December 9, 2015

Related Pages

Office Supplies
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Bengalcatclt

What would
someone
search for?

www.BengalCatClub.com - A community for people who love
Bengal Cats.

Bengal Cat Club

@ Private group - 24.0K members

Check out our store - https://shop.bengalcatclub.com/... See
More

i Private

Only members can see who's in the group and what they post.

> Visible

Anyone can find this group.
‘a» General Group

N Group Apps
2 apps added by admins. See More

o History
Group created on October 28, 2016 See More
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Influencer Marketing
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BENEFITSOF INFLUENCER MARKETING
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Drive to
websites/landing pages

Creating
about brands

Driving
about a brand



‘ kimkardashian FOLLOW

632k likes 19w

kimkardashian This Tuesday I'll be in
Nashville to celebrate the launch of
@hypeenergyusa!

Come hang with me @ 3pm on Broadway!
See you there! @hypeenergydrinks
#HypeMeUp #IHYPEhere

view all 9,621 comments

alexlazoz15 What's your Kik
tatiruizp @danicano123 maquillashhhhh

dawson_dailley Put that can between ur
boobs

shenay.xo " &
alivecars @pooriya_smi

—Im_dead_wanna_hook_up___ Fuj
vyzeras ako plesata

belema Nice look with those rose ¥ out.
adar_malka2 @adelbespalov
lyle.lucas @nicolefridman N/ Y/ ' Ny






Influencer
Marketing

What better way to attract new followers and customers than
through an industry influencer?

What consumers are saying about influencers...

20% ' 68%

- ~ of consumers trust
s online opinions from
of women will consider other consumers.
purchasing products
supported by

influencers.

1 30%

of consumers under 32
spend time on social
media digesting peer
written content.

47%

of US readers
consult blogs to
find new trends
and ideas.

'4
‘ 4
4

i g y
Con\_/ersions

3-10x

when brands
share content
through

influencers in
their industry.




Levels of Influencers

* A) micro-influencers (1k-100k followers) these
influencers are known to have a good mix of
reach/engagement and are excellent content

creators.

* B) macro-influencers (100k+) these influencers
have more reach than micro-influencers, but often

less engagement

* C) celebrity-influencers (1m+) this is a very popular
option amongst brands (with deeper pockets), that
want to aim for broad awareness.



How Marketers Typically Find Influencers for Campaigns

We reach out to influencers directly ¥

Influencers reach out to us directly Ly

Influencer Marketing platforms k7L’
Two or more of the methods provided R4
Media companies or publishers gikA

Talent management companies RI&

source: Boglovin

0% 20% 40% 60% 80% 100%



What Marketers Look for in Influencers

Quality/Authenticity of content &K

Size of audience and social following Rl

Engagement K7 LA

Cost of influencer B2

Aesthetic E.XUA

0% 20% 40% 60% 80% 100%






So How Do | Grow My Social Media Following?

Be Regular and Consistent

Speak to Your Market

Have a clear brand “voice” and brand identity

Match the Message and Format to the Proper Network
Include Social Media Follow Buttons Everywhere Possible (check links!)
Follow Influencers and Share Their Content

Remind Your Email Subscribers About Your Social Accounts
Respond to Your Followers

Use Hashtags Where Appropriate

Make It Easy for Others to Share Your Content

Use Your Stats to Identify Popular Posts and Topics



Engagement Baiting: Don’t Do This!

Down River
%' 19mins- A

| have over 500 friends and | assume less than 5% are seeing my posts. Down River
Can you please put a *g or a @or even a thumbs up in this post. 29 1hr-@
Anything will work, just please COMMENT and NOT like. "Liking" alone

will not affect Facebook's algorithm but commenting will! Thank you! @ oe Tag-A-Friend-Tuesday!! gg

@ ¥ #comment Tag 10 friends who would like my page! ¢°
If they all like my page..I'll enter you in for 5 FREE pieces of Jewelry! &
Keep this going! The more you Tag they more chances to WIN!!! -

O e s i T TR

{
»
”

[ﬂ) Like () Comment ¢ Share

Tag Baitin
Comment Baiting J J



Engagement Baiting: Don’t Do This!

Down River
<g 54 mins - () Down River
;J 56 mins - 3

Yep! LIKE if you agree!

Happy #NationalGrilledCheeseDay!! How do you feel about grilled cheese?

Happy National Grilled Cheese Day'!

°* o b 20 A
©OO0Wae
‘ B

| like a good | could eat it | like mine | can'teatit. A grilled cheese
grilled cheese  all the time! loaded with sandwich with
now and then. other things tomato soup
besides cheese. IS the best!
--b-. -
[[':) Like () Comment ¢ Share [ﬂ) Like () Comment [ Share e~

Like Baiting Vote Baiting



Engagement Baiting: Don’t Do This!

Down River
Share with 10 friends for a chance to win!

s /' ’ '
/ /

MAKEUP
mmrw

F
h ‘{ /

Share Baiting




Contest Like Gating: No longer allowed

ENTER TO WIN

$200

Gi7¢ CERTIFICATE

good for any items on our website.

LIKE US

Just LIKE US and type the words "| WANT TO WIN!"
on our wall and you will automatically be entered to Win.
We will announce the winner on Valentines Day.

| MUST BE 18 YEARS CLD TO ENTER | NEWCSUSTOMERS ONLY |
CANT BEREDEEMED FORCASH || STANDARD PRODUCTION TIME APSLIES
(3 -AWEEKS) | SHIPMNG NOT INCLUDED |




DON'T FORGET GOOGLE MY BUSINESS

Consumers may find what they need before ever clicking to your site!

www.darrowsneworleansgrill.com ~
Darrow's New Orleans Grill - Creole Restaurant in Carson, CA

Darrow's New Orleans Grill in Carson, CA. Darrow's New Orleans Grill
brings classic cajun cuisine & other New Orleans dishes to the Carson
community.

Menu - Secret Menu - About Us - Contact

You've visited this page 2 times. Last visit: 7/21/19

www.darrowsneworleansgrill.com ~
Menu - Darrow's New Orleans Grill - Creole Restaurant in ...

Side Choices: Red Beans & Rice, Jumbalaya, Bean Balaya, Collard Greens,
Cajun Fries or Tater Salad. ... Grilled hand crafted with fresh turkey or
chicken thigh meat, seasoned with cajun and creole spices. ... What do you
call catfish, shrimp on a layer of Creole potato salad...

www.yelp.com

Darrow's New Orleans Grill - Order Food Online - 839 Photos ...

* % %%+ Rating: 4.5 - 879 reviews - Price range: $11-30

8$ $$ « Cajun/Creole Bars Breakfast & Brunch. ... Bayou Classic Po'boy, File
Gumbo, File Gumbo Ya Ya, Turkey Sausage Po'boy, Surf and Turf Po'boy,
Grilled Catfish Salad, Soft Shell Crab Po'boy, Chicken Sausage Po'boy. ... I
had the file gumbo without the ya ya... it was seasoned well ...

la.eater.com ~
How Uncle Darrow's Is Fighting Back After Losing Its ...

Aug 4, 2016 - Uncle Darrow's became Darrow's New Orleans Grill, a pared-
down version of the Marina classic with a dinner and lunch menu that
mostly ...

www.facebook.com ~
Darrow's New Orleans Grill - Home - Carson, California ...

* % x %4 Rating: 4.7 - 389 votes
Darrow's New Orleans Grill - 21720 Avalon Blvd, Ste 102B, Carson,

s

TR i

See photos

- See outside
Darrow’s New Orleans Grill g
Website Directions  Save

4.7 ****+ 592 Google reviews

$$ - Cajun restaurant

RESERVE A TABLE

This casual eatery features Southern-style cooking
with Cajun & Creole flavors in a homey space.

Ad - Get $12 Off Your 1st Order

Darrow's New Orleans Grill - Carson - GRUBHUB

E)rr.i.pr Nn.v;/ . n.rul'.xl'.mr; com
Located in: Waste Management

Address: 21720 S Avalon Blvd #102, Carson, CA
90745

Hours: Closed - Opens 1TTAM~
Menu: places.singleplatform.com
Reservations: allsetnow.com

Order: postmates.com, doordash.com, grubhub.com,
seamless.com

Phone: (424) 570-0531

Suggest an edit - Own this business?
Your edit is being reviewed.

Questions & answers
Q: Do you serve drinks

A: Yes they serve great drinks... NOLA style. They are
as close to being in New Orleans as you will get

Ask a question

(9 more answers)

See all questions (8)

Reviews from the web

Grubhub Restaurantji
4.7/5 4/5 4.3/5

Facebook

Popular times Wednesdays ~

Click hours to see usual wait times

s AT

=iine sl ..

2
N R T s T F - N

Plan your visit

No wait

3 Send to your phone Send

Reviews Write a review Add a photo

4«72 "The service, food, atmosphere and the
S 2

% Daiquiri....very friendly staff."

@ "It was delicious | had red beans and rice, cat
~’ fish, oysters, shrimp."

o "I wish they had more fish varieties....| dont eat
catfish = "

View all Google reviews

Profiles

Profiles
Facebo.. Twitter

O

Instagr...

People also search for

Sa'é Orleans
& York
Shack Cajun

o

& m

Casa
Mayoral
Restau...

Mexican

View 15+ more

3Stakxs
Kitchen

Cajun



facebook

\,
velpss
Google &
Reviews tripadvisor-

DON'T IGNORE YOUR FEEDBACK!



yelprk

® 5 Stars 42%
® 4 Stars 25%
® 3 Stars 11%
® 2 Stars 8%
® 1 Star 14%

Reviewed Businesses by Category

23%

19%

12% 12%
9%
7%
6%
-- . . .
Shopping Restaurants Home and Other Beauty and Arts, Health Auto Nightlife Travel and
Local Services Fitness Entertainment Hotel

and Events



IF CUSTOMERS DON’T LIKE YOU, THEY MAY NOT LIKE
YOUR PRODUCT!!

CUSTOMERS M
BUT IF THEY L

YOUR PRODUCT,
L BUY!
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yvelp*

Darrow's New Orleans Grill @ caimed
: 902 reviews | iDetails

$$ - Cajun/Creole, Bars, Breakfast & Brunch | Edit

Y Write a Review =) Add Photo [ Share A save

California S. 3/14/2020

Huntington Beach, CA

$¥.0triends | was invited to Darrows New Orleans Girill in a Carson, CA for

7 roviows a birthday celebration for my friend Charles 57 birthday. This
day was not just an ordinary day. This is a day that everyone
has been scared out of their minds over the Coronavirus flu
(it's funny, but not). We where suppose to have a big party, but
only 8 us of showed up. The restaurant was practically empty
because of the Coronavirus scare. The restaurant is really
nice, love the restaurant decor, and the staff is really friendly,
and | can't forget about the bartender she makes great drinks.
(Sorry, | am not good on remember names). We were giving
food samples and everyone loved it. Norwood also told us
about the history of the restaurant and how it came about,
Everyone ordered food and it was delicious, my friends and
the birthday boy was happy. (Prices are very reasonable, and
you get a lot on your plate). They even allowed us to bring in a
birthday cake. | am not much in to cajon food, but my friends
love it!!..| ordered the chicken wings, tater potatoes salad and
the green were delicious!!, seasoned just right and not salty.
We were there for awhile and started noticing more people
were coming in. This is a fantastic restaurant for family and
friends and they have lots of parking (its free). | would highly
recommend going to this restaurant. We will be returning with
a big crowd for the friends that wanted to stay low because of
the Coronavirus, we know that they will love the restaurant,
ambience, the food and the great hospitality at the restaurant.
Go check it out for yourself, you won't be disappointed, tell
them Charles friends recommended them...lol

Q Useful e Funny @ Cool

Google

Reviews »

Darrow's New Orleans Girill

Website Directions Save

4.6 % *x x4 619 Google reviews

$$ - Cajun restaurant

Darrow's New Orleans Grill 4 Write a review

21720 S Avalon Blvd #102, Carson, CA

4.6 kK kI 619 reviews

Sort by: Most relevant v

All po boy 59 catfish 26 red beans and rice 23 home 13 +6

\ Fabian Bolanos
?(‘5 Local Guide - 85 reviews - 326 photos
XXX XX aweekago -

Delicious. The service is superb. Its one big family. Their cooking is just a bliss. Great vibes, great
guests. We need more places like this. And great prices

Like

steve baylie
GTQ Local Guide - 167 reviews - 517 photos
%* % % %% 3 weeks ago

Authentic Cajun food formerly in Marina del Rey now in Carson family-owned business. Healthy
alternative to non-healthy Cajun. Make sure to try the Po Boys

facebook

4.7 outof 5 (i)
Based on the opinion of 456 people

(n Harry Le Grande §3 recommends Darrow's New Orleans Grill. 'I] s
¥ March12at7:33PM-Q

Great food and a wonderful engaging owner. The food was excellent and taking peach
cobbler home, yum!!

Classic cocktails - Creative cuisine - Large menu

@ Darrow's New Orleans Grill 2 Comments

i Like () Comment &> Share @~

Darrow's New Orleans Grill Dr. Le Grande, it was a wonderful pleasure
meeting you and we are over joyed that you enjoyed your meal and service as
much as we enjoyed serving you...welcome to the Darrow's New Orleans Grill
Family!

Like - Reply - Commented on by Norwood Clark [?] - 3d




Don’t Do This!!




How a bad website could hurt your business

vaniyn 11/19/2016
, CA | ‘
% 2 friends My husband and | wanted to visit this winery and we went to
£y 13 reviews Fheir website to get more iInformation and it looks old and
IS not very easy to navigate. My husband commented he
~  Share review hope they put more attention in their wine. We did wind

up visiting the winery and liked the wines and the staff. We

{? Embed review didn’t find anything we liked enough to buy.

Q Compliment
8 Send message

v. Follow M yel p’!C
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#mondaymotivation
#mondaymood
#mondaymorning
#mondayblues
#mondayfunday
#mondaynight
#MondayMemories
#MeowMonday

#MancrushMonday, #MCM

#MusicMonday
#MarketingMonday
#MeatlessMonday
#MaxoutMonday
#MondayRun
#MondayOutfit
#MindfulMonday
#ManicureMonday
#mondayquotes
#mondayssuck
#mondayoff
#mondaymuse
#ManicMonday

Tuesday:
#tuesdayvibes
#tuesdaythoughts
#tiptuesday
#tuesdaytreat
#tuesdaytruth
#tuesdaytrivia
#transformationtuesday
#TastingTuesday
#TechTuesday
#TopicTuesday
#TravelTuesday
#TastyTuesday
#tuesdayvibes
#tuesdaythoughts
#tuesdaytip
#tuesdaytreat
#tuesdaytruth
#tuesdaytrivia
#tuesdayturnup
#tuesdaylook

u‘\nh‘n‘- nnna‘\

If you are going for a more upbeat approach, #MondayMotivation is a great hashtag to show photos of a fantastic meal, a great workout, ateam photo at tF
Monday Mood is a popular hashtag to show off a funny photo of a pet, start conversations surrounding being groggy from the weekend, or post an industny

Feeling a little low after the weekend? People use this hashtag to share ways to counteract melancholy on Mondays.Popular content shared using the #Mo

This hashtag is a great way to wax nostalgic at the beginning of the week.Post a memory from your business’s past or celebrate an anniversary that fallson t
Any excuse to post a cute cat photo isagood one. Many use this hashtag to share adorable pics of their feline companions.If your business has an in-house«
This hashtag is a trend on social where people reveal a male crush, typically accompanied by a photo. A professional take on this hashtag is to feature men y
People use this hashtag to tweet about their favorite music or what they're listening to right now. They also use it to share inspirational stories about musi

Hashtag Days

This hashtag is a way for people to give helpful tips on pretty much any topic. Use this hashtag if you’'ve got some industry adviceyou’d liketo shareand it }

A popular hashtag for fitness coaches and businesses to show off the physical transformations of their clients, whether that be weight loss or muscle gain. ¥
Manage a social media feed for a restaurant, winery, or chef? Use this tasty hashtag to share all the delicious meals and dishes you’ve cooked up for custom
Thisisagreat hashtag to share all the latest gadgets your business uses or sells. You can give tech reviews, offer up cool tips and hacks, or you can just show
#TopicTuesday is a good opportunity to focus your postson just one topic for the day. This topic can be anything related to your business, industry, or trer
#TravelTuesday is for the voyager in all of us. People typically share vacation pictures, ask for travel tips, or express their desire to travel somewhere.|f you'r

Mavmbnmd laloon IAMILTA YWY IAAMMTIADNVY LIMNIL IMNAVD CCCDMIIADNVY CEDMIIADRDVY LI INMAVD AAADYLL



7 2\ SNSRI AT

L [ S s Bl e |
aste & Format B I U v v v A T T | Merge & Center v ¢ v9% 9 ¢ Theme Example
A
4 v Jx
i i B - 2 : : - B =, Share expert advice or
JNIQUE PHOTOS & VIDEOS BE THE EXPERT GET PERSONAL TIMELY TOPICS UPLIFTING Blg Ideas 5 quote
jefore and after Industry article Fun fact Federal or religious holiday Inspirational quote
Jnboxing video Answeran FAQ Hobby or passion National day / week / month Origin story
icreenshot Ask me anything Family time Special event Share a win
Jemo or screen capture What's working now Cute kids or pets Industry news or update Overcome an obstacle
-aption request Featured expert Explore your city Trending topic or news event Motivating mantra :
jehind the scenes Award winner Book you're reading Viral video Helpful routines Humo' Shofe a COMC. hUmOfOUS moge'
ineak peek How-to video Relaxation time Inspiring person meme, or p"ose.
‘lat lay or styled image Live one-on-one coaching Bucket list Spread joy
Common mistakes Challenge Balance tip
Industry fact
Infographic
Time-saving tip .
Money-saving tip Ask a question, share a photo
Quick hack 5
e Interaction contest or quiz, or post a

I Welcome

Content ideas

Hashtag Days Content Ideas

JANUARY

JANUARY HOLIDAYS FEBRUARY

fll-in-the-blank sentence.

Current News

Share POSITIVE news about your
business, your industry, or your
community.

Giving Back

Feature customers, launch/share
Q giveaway, or make a coupon
or discount available.

Day in the Life

[ [ |
s ~ ~

Share candid photos from your
business or feature an employee.

Education

s
jo¥
~

FEBRUARY HOI

Tell people about your product,
what it can do, or teach people
how 10 use il beller.



T A DL A N+ BN S A = = = | £ 2= | [ MergexcCenterv | 3 Vo I | O
a
L18 = fx
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. 1st
! FoolsDay

i National One Cent Day

| | National Sourdough Bread Day
» | National Burrito Day ~First Thursday in April

2nd

National Ferret Day
National Peanut Butter and Jelly Day
National Reconciliation Day

World Autism Awareness Day

National Chocolate Mousse Day
National Film Score Day

National Find a Rainbow Day

National Tweed Day

World Party Day

National Love Our Children Day ~First Saturday In April
INatioinaI Handmade Day ~ First Saturday in April |

4th

National Chicken Cordon Bleu Day
National Hug a Newsperson Day

Jeep 4x4 Day

National School Librarian Day

National Vitamin C Day | ‘ ‘ ] , ,
dations) Walk Arcund Thines Dev N ationa | H O | i d avs
Easter —Changes Annually 2020

Geologists Day ~First Sunday In April

5th

First Contact Day
Gold Star Spouses Day

National Caramel Day
National Deep Dish Pizza Day
National Flash Drive Day
National Go For Broke Day

National Nebraska Day
National Raisin and Spice Bar Day
National Read a Road Map Day

6th

National Caramel Popcorn Day
New Beer’s Eve

National Sorry Charlie Day
National Student-Athlete Day

National Tartan Day

National Teflon Day
SAAM Day of Action ~ First Tuesday in

National Library Workers Day ~ Tuesday of National Library Week
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oordinate Social Media and E-Mail Campaigns

SPREAD THE WORD AND SHARE THE LOVE:

@ Share @ Tweet Forward

sangerfamilyofwines - Follow
The Sanger Family of Wines

SANGER FANM F WINES

sangerfamilyofwines

We're celebrating
#NationalCabernetDay for 3 days! Come
visit us in the tasting room and pick up
some delicious 2014 Consilience SBC
Cabernet Sauvignon for 30% off, or click
the link below to shop from home.
Cheers ®

https://www.sangerwines.com/product/
2014-Cabernet-Sauvignon-Santa-
Barbara-County

#nationalcabernetday
#cabernetsauvignon #consilience
#sangerfamilyofwines #sangerwines
#marianello #treanelli
#santabarbarawines #solvangwines

24w

NATIONAL CABERNET
SAUVIGNON DAY! OOV RN

30% off 2014 Consilience SBC Cabernet Sauvignon [

NATIONAL CABERNET
SAUVIGNON DAY!

30% off 2014 Consilience SBC Cabernet Sauvignon
Thursday, August 29th - Saturday August 31st

Tasting room or Online
"Cannot be combined with any other promotions or discounts

Buy Online

AUGUST 29, 2019

Thursday, August 29th - Saturday August 31st

Tasting room or Online

Add a comment...
‘Cannot be combined with any other promotions or discounts




Vs.
A Google AdWords facebook Ads

Google Ads Facebhook Ads
Served to people based on their keyword searches. Served to people based on their characteristics
Google is all about "user intent.” and general preferences. Facebook is all about

"user personality/behavior.”




Which platform is the right fit for your business?

$
*N\i7°

QRQ
Paid Social

Advertisers reach audiences
based on location, interests,
behavior & demographics.

How it
works?

O}

Paid Search

Advertisers target customers
pbased on their target keywords
IN search.



Goo Sle restoration contractor Search Query

Web Maps News Shopping Images More ~ Search tools

About 40,400,000 results (0.39 seconds)

Restoration Contractor - NcWaterDamageService.com ®
LX) www ncwaterdamageservice com/ ¥

Servpro Restoration Company in Charlotte. Call Our Pros 24/7.

Restoration Contractor - SpangleRestores.com
L] www spanglerestores.com/Specials v (704) 821-0882

Need Help with Mold, Fire or Water Damage? Get the Job Done Quickly!

Find BBB Accredited Building Restoration Companies near ...
www.bbb.org/chariotte/.. restoration.. /charlotte-n... ¥ Better Business Bureau ~

Find BBB Accredited Building Restoration Companies near Charlotte, NC - your guide Organic
to ... Contractors-Remodeling ... Building Restoration & Preservation Results

Restoration Contractors of America, Inc. Business Review in ...
www.bbb.org > ... » Mooresville , NC ~ Better Business Bureau ~

BBB's Business Review for Restoration Contractors of America, Inc., Business
Reviews and Ratings for Restoration Contractors of America, Inc. in Mooresville ..

Spangler Restoration: Fire, Water & Mold Damage Restoration
spanglerestores comy ~

Offering damage & restoration services from Fire, Water & Mold. ... North Carolina
General Contractor specializing in insurance restoration in Charlotte and the ...



Facebook

1){4]s!

Billion
Daily active Users

Bonus Fact: Mobile advertising
is 91% of Facebook’s ad revenue

Audience
s12¢

GOOgle

3)(5]p)

Billion



$48.96

Average CPA for AdWords
across industries.

$18.68

Average CPA for Facebook Ads

across industries. Cost&ROI

Note: CPA stands for Cost Per Action.




$6.40
G Average CPC
$3.77 $3.80
$3.33 i
$3.08 f
$246 $2.52 [RC £ $2.40 e — $2.37
$2.14
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$1.06 £ $1.27
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Facebook Ads

Google Ads

Interests

Target based on
interests & pages
they liked.

Location

Target based on city,
country, region, Zip code.

Location

Tar "
get based on Ci’[y, country DEVICQ

region or radius targeting

Target mobile.

Custom Audiences

Create custom audiences based
on activity on your website using

Facebook’s pixel.

Keywords

Iarget based on relevant
€ywords used in search

Audience
Targeting

Behaviors

Target customers based on
purchase behavior or intent,
device usage and more.

Demographics Demographics

Age, gender, relationship
status, parental status,
income level and more.

Retargeting

Retarget your
website visitors

l::rget by age, gender,
guage and parental statys

Lookalike Audiences

Create an audience with similar
interests & behaviors as your
current customers.



Instagram - ---.
-~~~ Google Search
-,‘. _ YOUTUbe LG L |
Where can you i —

place ads with each ——
network? =

P Messenger

-
......

Audience
Network

Display Network .----



Choose Facebook Ads for Ch
Oose Google Ads for

- Building awareness ,
Best for Mmediate sales & leads

_ Growing your audience S
= rro UCtS : :
- Innovative & new products buying int&e r?te;\;lﬁes with high
INg search



Firebirds Wood Fired Grill cee \ | Express
Sponsored « & Sponsared - )
Are you a member of Firebirds Inner Circle? Join today O pieces. 33 looks. Available now in your EXPRESS
and receive $10 OFF your next visit 1 Y store. The easiest way to streamline your style. Shop

i sizes W28-42 | L 28-36 in select stores and online.

EXPRESS ESSENTIALS
9 PIECES
33 LOOKS

SHOP IN-STORE NOW

FIREBIRDSRESTAURANTS.COM _ : R In-St
, vailable now In-Store
$10 Welcome Offer Sign Up [

Firebirds Inner Circle - E-Club
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Add Shopping Tags To Products

lﬁ“ Love Is Project
PR ][CT Jan uary 20 at 8:02 AM - Q%

We have a lot of work to do to become a kinder, gentler, nation. @™

www.LOVEISPROJECT.com

#loveisproject #love #makeamericaloveagain #inaguration

NEW ARRIVAL
€. 4s -2 Palma Bracelet
$15

Make America Love
Again Tote - Black

Click to View Products

PVE
"RUIEr



u Waterwell Winery il Like Page

No one should celebrate their Special Day alone! Have double the fun
with a Buy 1, Get 1 Free Birthday Dinner!

BUY 1 GET 1 FREE Birthday Dinner!

Celebrate your special day with someone close to you! Get your Buy 1, Get 1 Free

Birthday Dinner Now!
e ST Al S e e e Learn More
HT TP/ / WWW.WATERWELLWINERY.COM
O: O;.: 38 21 Comments 49 Shares

Like Comment Share '



Jasmeen Photlography i Like Page

\Q
TS My )00 and my pravikeoe 10 capilure the subime moments Ihat you can
chensh forever Packages stamng at Sxxx

w

On Your Wedding Day...

The unfolding of 3 wedding day .. famiies coming logether the dama of the
perfect Oess,. 3 loving @xpeession of the groom. That's why I'm a wedding

PhOMOQrapher Let me Caplure YOUR day!

- - - - '

Contact Us

Crystal Chen is with David Harris
May 16, 2018 - @

David asked me to be his best

friend...legally!
May 16, 2018 - Engaged to David Hai
O O Tong Liu and 23 others 2 Comments

[f:) Like (:_) Comment

* Christopher Su
| You all look so happy!

= B s O =

7

m Allimakeup

| am a professional wedding make-up artist and hairstylist, specialising in all
types of Bridal make-up, special occasion make-up and bespoke make-up
lessons.

q

Alli Williams Bridal Hair and Make-up

| specialise in bridal make-up and bespoke make-up lessons, either individually or
in one of my make-up masterclasses that are held several times a year in my
make-up studio. | am also available for parties, proms and special events.

Learn More

.....

Like Comment ~ Share



Target Women

Target Men
' The Salon Business e Like Page
Spa Utopia shared a link. o mins - G
e i April 30 2 Hey guys in Birmingham!

Imagine that clean feeling you have just after a haircut.. *” Now 2x
that. That's how you feel after our Total Man Makeover.

Just what every MOM wants and needs....Sheer Relaxation! Save 25% on i Ger I allnow; tor thesame:price:ax a.ragdartut
. Save money & on the package which includes hair cut, nose wax, and
this package that's perfect for MOM! http://ow.ly/wINU4 i
You'll leave like a new man £} and never be satisfied with just a hair cut

again.

& Hit the button below to claim your discount while the offer still lasts
(S ¥

&4 Tag any mate in Birmingham that you think deserves this.

Mothers Day - Sunday May 11th
view.resortsuitemail.com

Like - Comment - Share £130 [5) 1 Share :
t
THESALONBUSINESS.COM

Claim Your Discount on the Man Makeover Learn More

Package
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Feed, Yoy Soud...

WITH MARIANELLO ESTELLE BIANCO

#foodiefriday
- —

-

L

, ~' . 1
‘\ — "f"
.8 i ~* _ BOGOSALE!

SANGER *

Mol

BUY ONE CASE OF 2013
o ESTELLE BIANCO,
- GET ONE CASE FOR $1!

The Sanger Family of Wines oo

Published by Later [?]
- March 13 - Edited - %¢

SANGER

We found this hearty cream of chicken soup to pair
with our Marianello Estelle Bianco, currently one of
the wines in our BOGO case sale. Perfect time to
have some comfort food and pair it with a delicious
wine...to nourish body and soul! Check out the recipe
http://bit.ly/3aUDZf2 and our BOGO sale
http://bit.ly/2H5GuUhC

#SangerFamilyofWines #Marianello
#centralcoastwines #solvangwineries
#santabarbarawines #winelovers #foodiefriday
#chickensoupforthesoul #whitewine

@ TagPhoto @ AddLocation ' Edit

212 18
People Reached Engagements

05 Like (D Comment > Share

[V N VNV VNN + onn Tha Camemns C f\ fﬁ (r1c) ﬂ

Boosted Post

e Shows as
Sponsored

e Available on
Facebook
partner
platforms

e Targeting
available

Facebook Ads




Facebook ads

LinkedIn ads

Twitter ads

YouTube ads

Pinterest ads

Snapchat ads

17%
33%
50%
67%
83%

100%



Ad Mistakes Can
Be Expensive!

; How do you know
how to set up ads?

L
A 4

-~/ Should | bring in a
— " professional?




Next Steps For Your Business?

* What plan do you need in place to grow your business with social
media?

* What support do you need to meet your social media goals?

* Are you budgeting for marketing or waiting to make money to have
marketing budget?



Free 15 Minute Discovery Call!
Get on my calendar: callwithpatty.com
or scan here:




